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AGREEMENT FOR INFLUENCER MARKETING SERVICES
Contract No.: 
Agreement Date: 

	PARTY A
	PARTY B

	
	Convergent International Travel Development Co., Ltd
(视情况调整）

	Contact Person: 
Mobile: 
mail: 
Address: 
	Contact Person: 
Mobile:
E-mail: 
Address: 





Background

This agreement is established to define the terms and conditions governing the influencer marketing
services to be provided by Party B to Party A. Party B will deliver these services during the period from                     , to                 . The responsibilities and rights outlined in this
agreement shall serve as the basis for the collaboration between both parties.

Terms
A.    Scope of Services
During the specified period, Party B provided the following services to Party A:
1. Identifying and engaging influencers suitable for Party A's brand and campaign goals.
2. Planning and strategizing influencer content to align with Party A’s marketing objectives.
3. Managing influencer content publication, including monitoring deliverables and performance.
4. Providing periodic updates and a final report summarizing the campaign results.
B.     Influencer Collaboration Summary
1.   Material Rights
All raw materials generated during the campaign, including but not limited to videos, photos, and
written content, shall be the exclusive property of Party A and may be used by Party A for any
marketing or promotional purposes without additional cost. Party B shall ensure that all influencers sign a release form granting Party A full rights to use the content in perpetuity.
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2.  Influencers Engaged and Deliverables
Party B shall identify and engage influencers who align with Party A's brand values and target
audience. The following table outlines the minimum requirements for influencer selection and content deliverables:

	Influencer’s Followers
	Number of Influencers
	Platforms in total
	Content Deliverables
	Overall post quantity

	



	



	



Each KOL is required to post on at least         
platforms, including    Xiaohongshu, Douyin, Weibo, Ctrip,
Mafengwo, or Qunar.
	Each KOL is required to generate following content:
- 
-


All content must be submitted to the hotel for review prior to posting.
All content must be published within     weeks after the trip.
	



	



	



	
	
	




	TOTAL
	
	-
	-
	


C.     Responsibilities of Party A
1. Provide Party B with timely access to necessary marketing materials, including brand guidelines, promotional content, and other relevant assets.
2.  Approve influencer selections, content plans, and other campaign details in a timely manner, within 7 working days of submission by Party B. If Party A fails to approve or provide necessary materials
within the specified time, Party B shall not be held liable for any delays or failure to meet the campaign deadlines.
3. Arrange the following for influencers during their visit for campaign-related shoots:
l Airport transfers to and from the hotel.
l Accommodations, including daily breakfast.
l Meals required for the shoot.
l Access to hotel facilities, activities, and water sports as needed for the campaign.
l Any necessary assistance or on-site support during the shooting period.
4. Ensure prompt payment for services as per the agreed terms.
D.    Responsibilities of Party B
1.  Conduct a thorough selection process to identify influencers who align with Party A’s brand values and target audience.
2.  Develop creative and effective influencer content strategies to maximize campaign performance.
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3.  Communicate influencer stay and shooting schedules with Party A at least two weeks in advance.
4.  Supervise the execution of influencer collaborations, ensuring compliance with agreed deliverables.
5.  Ensure all influencer content is published on time and meets the agreed-upon quality and quantity standards. Content will be reviewed based on pre-agreed quality metrics, including engagement rate,
video length, and visual appeal.
6. Provide transparent and accurate performance reports at the end of each campaign, including engagement metrics such as views, likes, comments, and shares.
7. In the event of unforeseen circumstances (e.g., illness, travel restrictions), Party B will inform Party A promptly and work together to adjust the timeline or content deliverables where necessary.

E.     Payment Terms
1. Total Fees:                       
2. Payment Method
The total service fee for the influencer marketing services under this Agreement shall be settled
entirely through room barters provided by Party A. The room barters details are specified in the table below:

	Room Type
	Room Nights

	
	

	...
	..

	TOTAL
	


(1) Validity Date: From                    to                        
(2) Monthly exchange rules:
a. Party B can use the room for a maximum of        nights per month. If Party B informs Party A of the number and type of rooms to be exchanged three days in advance, Party A shall provide the rooms as requested by Party B. Party B may provide the room to a third party designated by Party B for use.
b. If Party A fails to provide the room as stipulated in this agreement, Party A shall pay the corresponding service fee to Party B at the standard of                  per room night, and the previous month's fee shall be paid before the 5th day of the current month.
c.If the value of the room barters fluctuates significantly or if the monthly redemption limit is exceeded, Party B and Party A will mutually agree on adjustments to the payment method, which may include  additional payment via other means.If the two parties fail to reach an agreement through consultation, the provisions of this agreement shall still be followed.

F.     Confidentiality Clause
Both parties shall keep all trade secrets and sensitive information involved in the cooperation strictly confidential and shall not disclose them to any third party without prior written consent from the
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other party. "Confidential Information" includes any information that is not publicly available and is disclosed by either party in connection with this agreement. This confidentiality obligation does not apply if disclosure is required by law or regulatory authorities.
G.     Liability for Breach of Contract
If either party breaches this agreement, they shall bear the corresponding liability for breach of    contract. The breaching party shall pay the other party a penalty amounting to 10% of the total     contract value (            ) and compensate for the losses suffered as a result of the breach. The compensation maybe increased based on the actual damages incurred by the non-breaching party. In the event of force majeure, both parties shall negotiate a reasonable solution.
H.    Dispute Resolution
In case of any dispute arising during the performance of this agreement, both parties shall first attempt to resolve it through friendly negotiations. If the negotiation fails, either party may apply for arbitration to the Guangzhou Arbitration Commission and the award shall be made in accordance with the provisions of Chinese law. Both parties agree to accept the arbitration award as the final and binding solution.

I.     Miscellaneous
1. Any matters not covered in this agreement shall be supplemented through written agreements signed by both parties.
2. This agreement is made in two copies, with each party holding one copy, both of which have equal legal effect.


[bookmark: _GoBack]SIGNATURE

	SIGNED FOR AND ON BEHALF OF PARTY A
	SIGNED FOR AND ON BEHALF OF PARTY B

	





Signatory:                                                 
Name: 
Title: 
	





Signatory:                                                 
Contact Person: 
Designation: 
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