Social Media Platform Management Service Agreement
                                                                                    Contract No ：
                                                                                           Agreement Date ：
Party A: 
Hotel Name: 
Contact  Person: 
Mobile: 
E-mail: 
Address: 


Party B: Convergent International Travel Development Co., Ltd（视情况修改）
Contact  Person: 
Mobile: 
E-mail:
Address: 3606-3609 CFC, No.656 middle of Huangpu avenue, Tianhe District, Guangzhou, China

Background
Through friendly consultation between Party A and Party B, the following agreement is reached regarding  the  Xiaohongshu Account  Management  Project .

Terms

A. Service Description
1. Party B shall provide social media account management services for Party A's designated social media  platform:  Xiaohongshu and WeChat.
2. Service  scope:

	Service Duration
	Service Scope

	
	

	
	



3. The service  term is  from                                                    to                     , for a period of                 months. If  the actual
[image: 页眉]

start  time of  the service provided by Party B to Party A is different from the agreed effective period in  this agreement, the service  period  shall  be calculated  based on the actual service commencement time by Party B to Party A, without changing  the validity  period.

B. Service Fees
1.  Total Fees:                                                 
2. Breakd  own of Fees
The  total fees are broken down as follows, other cost such as advertising cost, third party tool, will not be covered in this agreement.

	Category
	Cost Items
	Cost
	Notes

	
	
	
	




3. Payment  Method
The total amount of this agreement is                           , which  will be paid in            installments as outlined  below:

	Payment
	Amount
	Breakdown
	Due Date

	First Payment
	
	
	

	Second Payment
	
	
	

	.....
	
	
	



Notes: The  room barter is based on the                                      (as outlined  in the Appendix) between Party A and Party B and will be applied as pre-buy credit, to be deducted
according   to Party B's  actual  procurement   needs.

C. Rights and Obligations of Party A
1. Party A shall ensure  that  the customer service, after-sales service, and  other related services of the products  involved in the publicity  and  promotion comply  with  the  following  requirements:
(1) Party A  is  responsible  for resolving  and  bearing any  disputes  and conflicts  with consumers  or any  third  parties  arising  from the customer service, after-sales service, and  other  related services  of the  products  involved  in  the  publicity  and  promotion.

(2) Party A  shall  ensure  that  the content  and products/services  provided  in the promotion  are true,
legal, and  effective. If  any disputes or administrative  penalties  arise  between Party A and consumers
due to services, products, etc., Party A shall resolve  them  and  assume  corresponding legal responsibilities.
(3) Party A shall ensure  that  its  brand, products, and related advertising  do not  violate relevant  laws and  regulations. Party A  shall  not  engage in any activities  that  violate  laws  and  regulations during the  product  operation  process  and  shall  not  infringe  upon the legitimate rights and interests of consumers and other entities.
(4) Party A shall guarantee  that  the promotion of goods or services  related  to the publicity  and
promotion  does not infringe  upon the legitimate rights and interests of any third party (including  but not  limited  to copyrights, trademarks, trade secrets, technical secrets, etc.) and complies  with quality standards.
(5) Party A shall bear any   liability arising  from product or service issues.
2. During   the service period, Party B shall propose operation plans, ideas, creative   works, articles,
topics, and  event   planning  proposals based on the performance   of   this   agreement. Party A has the
right   to  provide   reasonable   modification   suggestions, but   if Party A's modification  suggestions exceed  the provisions   of   this   agreement or may result  in violations of laws, regulations, or national regulatory policies   or infringement   of   the legitimate   rights  and  interests of third parties, Party B may refuse the  modifications or provide  corresponding   services  without  assuming  any  breach  of contract liability.
3. Depending   on  the  requirements  of  different  service contents, Party A shall promptly  provide true, valid, and  legal  entity information  and  materials (including but not limited to Party A's business  license, special  qualifications  corresponding   to  the  industry, relevant  information  and materials of  products   or  services, operating   platform   accounts   and passwords, etc.)  and provide necessary   cooperation  and  assistance  to Party B  to ensure the smooth progress of the project.
4. Party A  guarantees  that  the provided  information (including  qualification  certificates, information, materials, etc.) and  products  comply  with  the existing laws, regulations, and national policies, and do not  infringe  upon  any third-party  lawful rights and interests. If  the information provided by Party A   violates laws, regulations, administrative  rules, or  infringes  upon the lawful rights and interests of    third parties, Party A shall bear full  responsibility.
5. Party A shall  actively  assist  Party B in fulfilling its obligations  under  this agreement, promptly
confirming  relevant  matters  with Party B, and  providing necessary operational and  promotional
support to Party B based on the operational   planning. If Party A  fails  to provide adequate  support as agreed, Party B shall  not  be  held  liable  for  any  breach  of  contract.

D. Rights and Obligations of Party B
1. Party B shall  provide   social  media account   management  services  in  accordance  with the agreed  terms  and  conditions, ensuring   the    qualit and  effectiveness  of   the services delivered.
2. Party B  shall  maintain   the confidentiality   of  all  information  and  materials  provided by Party A, and  shall  not  disclose or  use  them for any purposes outside the scope of  the project.
3. Party B  shall  have  the right  to develop  and  propose operation plans, creative  works, articles, topics,   and event  planning  proposals tailored to the requirements of the project. Additionally, Party B retains   the right  to make necessary  modifications and  optimizations to the operation plans and creative works during the  service period  to  enhance  the  project's  effectiveness.

4. Party B shall keep Party A informed in a timely manner of any changes to the designated social
media platform's rules, policies, or other relevant information that could affect the project.
5. Party B herein confirm to provide to Party A its professional advice and opinion in relation of  effectiveness, attractiveness   and   legal compliance  in carrying out services, product  and  Party B’s obligations   under this Agreement.

E. Force Majeure
1. If either party  is  unable   to perform   its obligations   under  this Agreement due to force majeure events such as natural disasters, strikes, wars, government actions, or other unforeseeable and unavoidable   events, the affected party shall promptly notify the other party in writing and provide evidence of the  force  majeure  event. The performance  of  the affected party's obligations  shall be suspended during the force majeure event, and  the  affected party shall not be liable for any delay or non-performance   resulting   from  such event.
2. If  the force majeure event persists for more than thirty (30) days, either party may terminate this  Agreement by  giving  written notice to the other party. Thereafter, neither party shall have any claim  against   each other, save for antecedent   breach.

F. Dispute Resolution
Any dispute arising from the performance of this Agreement shall be resolved through friendly
negotiation between Party A and Party B. If the negotiation fails, either party may apply for arbitration to the Guangzhou Arbitration Commission and the award shall be made in accordance with the provisions of Chinese law. Both parties agree to accept the arbitration award as the final and binding solution.

G. Miscellaneous
1. This Agreement   constitutes  the entire  agreement   between Party A and Party B regarding   the
[bookmark: _GoBack]Xiaohongshu  Account  Management   service and supersedes all prior oral or written agreements, understandings, or representations.
2. Any   modification   or amendment   to this Agreement shall be made in   writing and signed by both parties.

H. Indemnity
Party B agrees to indemnify, defend, and hold harmless Party A and its affiliates, directors, officers, employees, and agents from and against any and all claims, liabilities, damages, losses, costs, and
expenses (including   reasonable   attorneys' fees) arising   out   of   or related to:
1. Any breach  of   this   Agreement  by Party B
2. Any claims alleging   that  the services   provided   by Party B infringe upon   the rights  of any  third party
3. Any  disputes or legal actions related to Party B's acts or omissions in providing  the services under this Agreement.

I. Limitation of Liability.
Neither Party shall  be liable to the other or to any third party for any injuries, lost profits, loss of   revenue, loss of business or goodwill or for any  loss, damage, costs or expenses howsoever caused  incurred or suffered  by  that  other  party of  an  indirect or consequential  nature or  for 
incidental or special losses  or damages including  without  limitation  any economic   loss or other loss of turnover,   profits,   business or goodwill    whether   arising   in contract, tort, negligence, breach of statutory duty or otherwise. Notwithstanding    anything   in  this  Agreement  or  otherwise to the contrary, Party A’s and  Party B’s liability   under   this   Agreement   whether  arising in  contract,  tort, negligence, breach of  statutory  duty  or otherwise shall not exceed the Managed Service Fee.

J. Intellectual Property Rights
1. All  intellectual  property rights,  including but not  limited to copyrights  and  trademarks, in any
content, creative works, articles, graphics, designs, or other materials produced or developed by Party B  during   the service  period ("Materials") shall  be owned exclusively  by Party A.
2. Party A  hereby grants Party B a non-exclusive, royalty-free, worldwide license to use the Materials solely for the purpose of providing the social media account management services as outlined in this Agreement.
3. Party B  shall  not  use the Materials  for  any  purpose other  than as expressly authorized by Party A. Party B shall  not  transfer or sublicense  the Materials  to any third  party  without  the prior  written  consent  of  Party A.
4. Upon  full  payment  of  all  fees due under this Agreement, Party B shall promptly  transfer  to Party A all rights, title, and interest   in  and  to the Materials. Party B agrees to execute  any documents   reasonably  requested  by Party A to effectuate the transfer of such  rights.
5. Party B warrants  that  the use of  the Materials as contemplated  under  this  Agreement  does not and will  not  infringe  upon  any  intellectual  property  rights  of  any  third  party.

K. Other Terms
Any  matters  not  covered  in  this  agreement  shall  be  negotiated  and  determined  by  both parties, and  shall  come  into  effect  upon  signature  and  confirmation  by  both  parties.

Signature
Party A: 


Signatory:                                        
Designation: Managing Director


Signatory:                                       
Designation: Director  of Sales


Party B: Convergent  International  Travel  Development  Co., Ltd（视情况修改）


Signatory:                                    
Designation: Senior  Manager of  Digital Media Marketing
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